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Hours & days   
This is a full-time role. Standard hours are Monday – Friday, 9am- 5.30pm, with a lunch 
break. Occasional out of business hours work will be required and will be managed 
balanced in accordance with the company’s TOIL policy. 

Location   

Chunky Move is located on the unceded lands of the Boon Wurrung and Wurundjeri 
people of the Kulin Nations. We respectfully acknowledge the significant contributions of 
Australia’s First Peoples and are committed to supporting the continuity of culture and 
relationship to this land.   
   
We are located at 111 Sturt St, Southbank in a building shared with neighbouring arts 
organisations ACCA and Malthouse Theatre. Our office is spacious, airy and all facilities 
are accessible, with a wheelchair accessible tram-stop nearby.   

Remuneration  $85,000 (or negotiable based on experience) + superannuation   

Direct Reports None at this time 
 
 
Purpose of Role  
The Marketing and Communications Manager is a pivotal role responsible for the design and delivery of Chunky 
Move’s strong brand identity, engaging communications and brand collaborations. Responsibilities include copywriting, 
digital communications management (web, EDM and social media), analytics and systems management and reporting 
(ticketing and audience), design of in-house marketing and fundraising campaigns and marketing collateral. The role 
also manages key supplier relationships across PR and design and identifies brand aligned collaborators. The 
purpose of the role is to support the diversification and growth of Chunky Move’s audiences, participants and 
supporters and contribute to the management of key stakeholder relations. The role requires a proactive creative 
problem-solver with highly developed communication skills, who is a collaborative and positive contributor to Chunky 
Move's team culture.  
  
Essential Skills and Experience  

• Demonstrable working knowledge of marketing and communications practices, including the capability to 
create and contribute to effective marketing and communications campaigns.  

• Exceptional written communication and demonstrable stakeholder management skills, with the ability to 
communicate clearly, concisely and persuasively for diverse audience groups  

• Exceptional organisational and time management skills   
• Confidence using a wide variety of online platforms and applications.  
• Ability to work collaboratively within a team. 
• Passion for the Australian performing arts sector. 

  
Desirable skill  

• Knowledge of the Australian contemporary dance sector.  
  
Reporting Structure  
This role works closely and collaboratively with the Artistic Director and reports directly to the Executive Director. 
  
Key Relationships 
In undertaking the duties of this position, the Marketing and Communications Manager will be required to work in direct 
co-operation with all Chunky Move personnel.  
  
Other Key Relationships: (Internal) Senior Producer, Business and Program Manager, (External) Publicist, media 
agencies, suppliers, contractors.   
 
 
 
 
 
 



 
 

   
 

Key Tasks / Responsibilities  
  
Strategy   

• With guidance from the Artistic Director and Executive Director and supported by an external consultant, lead 
the company’s audience development strategy including for local, national and international tours, and 
ongoing public and sector development programs. 

• Identify future needs, trends and resources for effective marketing of Chunky Move.  
• Identify, research and broker new media, marketing and merchandise partnerships.  
• Cultivate and manage strategic relationships with existing and prospective corporate partners and sponsors to 

drive brand alignment, mutual value, and long-term collaboration. 
• Contribute to the ongoing development and utilisation of the company’s CRM system to meet strategic 

objectives, increase the audience database and optimise utilisation of data.  
 

Delivery  
• Design and deliver campaigns year-round inclusive of major works (on and offsite), presentations, studio and 

public facing programs and fundraising.  
• Develop and oversee implementation of print, advertising, brand and audience engagement campaigns on 

time and on budget. 
• Create and manage all Chunky Move print and online publications, taking responsibility for maintaining the 

company’s high-quality brand identity.  
• Proactively generate and maintain content across Chunky Move’s website and social media platforms 

including video editing.  
• Copy write and edit publications, advertisements and marketing materials.  
• Maintain and update the company’s websites (chunkymove.com + cmarchive.net) and other company 

collateral, ensuring a consistent application of the Chunky Move brand.   
• With guidance from the Artistic Director and Executive Director, brief, manage and evaluate external providers 

of services including publicity, graphic design, web design, audience research, photography, videography and 
merchandising. 

• Support the work of the Producing team through producing new sales collateral (Presenter Packs) and 
production documentation to be used at Arts Markets and partner presentations.  

• Implement and maintain filing and archiving systems for electronic image and video library, including the 
company’s online archive.  

• Oversee all ticketing and box office operations for performance seasons and other events as required 
inclusive of disseminating regular reports, monitoring sales and evaluation.  

• Liaise with festivals or presenting partners to gather ticketing processes and timelines, and audience data 
inclusive of managing, disseminating and evaluating audience surveys.    

• Draft evaluation surveys for audiences, artists (with support from the Senior Producer) and program 
participants (with support from the Business and Program Manager).   

• Produce reports for Executive management and/or Board as reasonably requested.  
• Contribute to and deliver actions under the Equity Action Plan (2025-2028). 
• Undertake other duties as required. 

 
Financial Accountabilities   

• Work with the Executive Director to develop budgets for marketing campaigns, year-round communications 
and sales forecasts, and take responsibility for achieving agreed targets. 

• Provide regular tracking updates on core Marketing budget, individual campaign and project budgets.   
• Follow all financial processes within timeframes and other budget requirements. 

  
Research & Reporting   

• Build and document a deep understanding of the company’s supporters, audiences and positioning in the 
Australian performing arts sector. 

• Contribute to building organisational knowledge of accessible and inclusive marketing and communications 
strategies.  

• Maximise use of the CRM system (Airtable) to build greater understanding of potential partners and audience 
development.  

• Prepare and design the annual report with input from the Executives, programming and producing teams.  
• Prepare reports analysing the outcomes of all marketing campaigns.  
• Deliver reports required to support acquittals for funding bodies.   



Team Contribution & Collaboration 
• Coordinate the work of the (external) Publicist ensuring communications are aligned with the overall company

brand, strategic direction and priorities.
• Work collaboratively with all members of the Chunky Move team, artists, contractors and Board members.
• Contribute to a positive working environment and workplace culture at Chunky Move.
• Achieve excellent customer service which on occasions may include dealing with difficult and sensitive

communications.

Success in the Role will be measured by evidence of 
• Effective delivery of year-round and production-related campaigns.
• Increased audience base and growth in ticket sales, program participation and online engagement.
• Increased profile and brand awareness, with clear and consistent messaging across all communication

platforms.
• Growth in annual giving via fundraising campaigns.
• Highest level of patron engagement and customer service delivered across the organisation.
• Efficient budget management and delivery of activities and campaigns within allocated resources.

Special Requirements  
This is a full-time position and at times you will be required to work outside of normal business hours to attend Chunky 
Move events and meet the demands of this role.  

How to apply  
If you have questions about this position you may contact Chunky Move Executive Director Suzanne Daley for a 
confidential discussion. Email suzanne@chunkymove.com.au to request a time.  

Your application should introduce yourself, speak to your interest in the position and in working with Chunky Move, 
and outline your professional experience.  

Please include in your application: 

• A brief cover letter introducing yourself (1 page maximum)
• Written response to the Essential Skills and Experience clearly demonstrating your relevant

professional experience to date (maximum 2 pages)
• A resume including a minimum of two professional referees

If you believe this is the right opportunity for you, please email your application to suzanne@chunkymove.com.au 
by 5pm AEST on Sunday 26 July 2026. Please include the subject line: CONFIDENTIAL application Marketing and 
Communications Manager.  
If you need any support completing an application, please call (03) 9645 5188 or email 
suzanne@chunkymove.com.au.  
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